
TERMS & CONDITIONS: 

AUSTRALIA

Giveaway for Do Less, Get More Campaign 

1. Information on how to enter forms part of these Terms and Conditions. Entry into the Competition 

is deemed acceptance of these Terms and Conditions.

2. The Competition commences at 9:00am AEDT on 13 October 2026 and concludes at 11:59pm AEDT 

on 1 November 2026 and is hosted by Club Med.

3. The Competition will be advertised through earned media channels, paid media channels and on 

Club Med's owned channels, including its website and social media channels.

4. Entry is open to Australian residents aged 18 years and over.

5. Employees of Club Méditerranée Australia Pty Ltd, its related companies, participating agencies and 

suppliers involved in the administration of this Competition, and their immediate family members, 

are not eligible to enter.

6. To enter the Competition, participants must provide their first name, last name, email address and 

phone number, and submit a paragraph outlining their top travel tip when travelling with their 

family in 50 words or less.

7. Entries must be received between 9:00am AEDT on 13 October 2026 and 11:59pm AEDT on 1 

November 2026. The time of entry will in each case be the time the online entry is received by the 

Club Med database. Club Med accepts no responsibility for any late, lost or misdirected entries due 

to technical disruptions, network congestion or for any other reason.

8. Incomplete entries will be deemed invalid.

9. Any entry made on behalf of an Entrant by a third party will be invalid.

10. Anyone found to use multiple accounts to enter will be considered ineligible.

11. Should an Entrant's contact details change during the Promotional Period, it is the Entrant's 

responsibility to notify Club Med.

12. By entering the Competition, Entrants acknowledge that they may be invited to participate in 

reasonable publicity and public relations activities relating to the Competition, Club Med and/or the 

Do Less, Get More campaign. Any such participation will be discussed with the relevant Entrant or 

winner in advance and will be subject to their agreement.

13. Each Entrant owns their entry. By entering, each Entrant grants Club Med a non-exclusive, royalty-

free licence to reproduce and use their entry to administer and judge the Competition. The Entrant 

also grants Club Med and its related companies and agencies a non-exclusive, royalty-free, 

worldwide licence in perpetuity to use, reproduce, edit (for length, clarity, grammar or formatting 

only), publish and communicate their entry in connection with the Do Less, Get More campaign, 

including the Do Less, Get More Handbook, Club Med's website, social media channels and public 

relations materials. Published entries will be credited by first name and country only, unless the 

Entrant agrees otherwise. To the extent permitted by law, each Entrant whose entry is published 

consents to Club Med doing, or not doing, anything in relation to that use that would otherwise 

infringe the Entrant's moral rights in the entry under the Copyright Act 1968 (Cth).



14. By entering the Competition, Entrants warrant that their entry is their original work, does not 

infringe the intellectual property, privacy or other rights of any third party, and that they have 

obtained all necessary permissions and consents for Club Med to use the entry as contemplated by 

these Terms and Conditions.

15. This Competition is a game of skill and chance plays no part in determining the winner.

16. There will be one (1) winner.

17. All eligible entries will be judged individually on their merits by a panel of judges appointed by Club 

Med. Entries will be scored against the following weighted judging criteria:

 Usefulness – 30%

 Story potential – 30%

 Originality – 25%

 Clarity & craft – 15%

18. The Entry receiving the highest overall score will be selected as the winner. In the event of a tie, the 

judges may apply the same judging criteria to determine the winning Entry.

19. Judging will take place at the Club Med Sydney office, Level 6, 227 Elizabeth Street, Sydney, NSW 

2000, Australia, between 13 October and 10 November 2026.

20. The judge's decision is final and Club Med will not enter into correspondence regarding the 

Competition result.

21. The prize is a five (5) night stay at Club Med Borneo for two (2) adults and two (2) children aged 4 to 

17 years in an Interconnecting Superior Room.

22. The total prize value is up to AUD $19,560.

23. Any additional costs associated with the prize, including airport transfers, spa packages, excursions 

and flights, are at the winner's own expense.

24. The prize can be redeemed from three (3) months prior to the requested departure date for travel 

between 1 May 2027 and 1 May 2028, and must be taken outside of peak seasons, including 19 June 

2027 to 18 July 2027, 18 September 2027 to 10 October 2027, 11 December 2027 to 6 February 

2028, 14 to 30 April 2028, Christmas and New Year periods, and international holidays such as 

Chinese New Year and Chinese Golden Week, subject to availability.

25. Club Med reserves the right to decline a prize redemption request where the requested travel dates 

fall within a peak period or where the resort has reached its applicable occupancy threshold. If the 

requested travel dates are not available, Club Med will offer alternative travel dates.

26. The prize is non-transferable and cannot be redeemed for cash or any other alternative prize.

27. If, for any reason, the winner does not take an element of the prize at the time stipulated by Club 

Med, that element of the prize will be forfeited and no cash or other compensation will be awarded 

in lieu of that element.

28. The winner and their travel companions are solely responsible for ensuring they hold valid 

passports, visas and any other travel documentation required for travel to Malaysia. Club Med 

accepts no responsibility for any costs or losses incurred as a result of insufficient or invalid travel 

documentation.

29. While prize winnings are generally not subject to income tax in New Zealand, individual 

circumstances may vary. The winner is solely responsible for any tax obligations that may arise and 

is encouraged to seek independent financial or tax advice if required.



30. It is a condition of accepting the prize that the winner must comply with all conditions of use of the 

prize and the prize supplier's requirements.

31. The winner will be notified by email or phone within three (3) business days following the 

completion of judging.

32. The winner must accept and claim the prize within three (3) business days of being notified. If the 

winner does not accept or claim the prize within this timeframe, or is otherwise unable to comply 

with these Terms and Conditions, the winner will forfeit the prize and the prize will be awarded to 

the Entrant with the next best Entry, as determined by the judges.

33. Club Med reserves the right to request the winner to provide proof of identity, proof of residency 

and/or proof of entry validity in order to claim the prize. Proof of identification, residency and entry 

considered suitable for verification is at the discretion of Club Med. If the winner cannot provide 

suitable proof, the winner will forfeit the prize and the prize will be awarded to the Entrant with the 

next best Entry, as determined by the judges.

34. Prizes will be awarded to the person named in the entry.

35. By entering, Entrants acknowledge that, if selected as the winner, Club Med may publish the 

winner's first name, last initial and state or territory of residence for the purposes of announcing the 

Competition result, subject to applicable privacy laws.

36. It is a condition of accepting the prize that the winner may be required to sign a legal release in a 

form reasonably determined by Club Med.

37. Club Med reserves the right to verify the validity of entries and to disqualify any entry which, in the 

opinion of Club Med, includes objectionable content, profanity, potentially insulting, inflammatory 

or defamatory statements, or which is not submitted in accordance with these Terms and 

Conditions.

38. Club Med reserves the right to disqualify any Entrant who tampers with the entry process or who, in 

the opinion of Club Med, has engaged in conduct in entering the Competition which is fraudulent, 

misleading, deceptive or otherwise likely to damage the goodwill or reputation of the Competition 

and/or Club Med.

39. Club Med reserves the right in its sole discretion to disqualify any individual who Club Med has 

reason to believe has breached any of these Terms and Conditions or engaged in any unlawful or 

other improper misconduct calculated to jeopardise the fair and proper conduct of the Competition. 

Club Med reserves its legal rights to recover damages or other compensation from such an offender.

40. By entering, Entrants consent to Club Med using their personal information to administer the 

Competition, contact Entrants where necessary, verify eligibility and prize claims, and for any other 

purposes described in these Terms and Conditions and Club Med's Privacy Policy.

41. Personal information collected in connection with this Competition will be collected, used and 

disclosed by Club Méditerranée Australia Pty Ltd in accordance with Club Med's Privacy Policy, 

which explains how personal information is handled, including how Entrants may access or correct 

their personal information and make a privacy complaint.

42. If Entrants would also like to receive promotional communications from Club Med, they must 

indicate their consent separately through the relevant marketing consent mechanism. Opting out of 

marketing communications will not affect an Entrant's eligibility to enter or win the Competition.



43. A request to access or modify any information provided in an entry should be directed to Club Med 

in accordance with Club Med's Privacy Policy.

44. In the case of the intervention of any outside act, agent or event which prevents or significantly 

hinders Club Med's ability to proceed with the Competition on the dates and in the manner 

described in these Terms and Conditions, including but not limited to vandalism, power failures, 

storms, natural disasters, acts of God, civil unrest, strike, war or acts of terrorism, Club Med may, 

subject to applicable law, cancel the Competition and recommence it from the start on the same 

conditions.

45. Club Med's force majeure rights include, but are not limited to, a pandemic, epidemic or public 

health emergency declared by the New Zealand Government or the Government of Malaysia, 

government-imposed travel bans or border closures affecting travel between New Zealand and 

Indonesia, or any other event outside Club Med's reasonable control preventing fulfilment of the 

prize as described.

46. These Terms and Conditions are governed by the laws of Australia.

47. Entrants' rights under the Australian Consumer Law, as set out in Schedule 2 to the Competition and 

Consumer Act 2010 (Cth), are not excluded or limited by these Terms and Conditions.

48. This promotion is conducted in accordance with applicable Australian consumer and privacy laws, 

including the Privacy Act 1988 (Cth) and the Spam Act 2003 (Cth).

49. Promoter: Club Méditerranée Australia Pty Ltd ABN 73 001 302 012, Level 6, 227 Elizabeth Street, 

Sydney, NSW 2000, Australia. Phone: 1800 258 263.


