New Great Members Exclusive Welcome Campaign
Terms and Conditions

Club Med Hong Kong is organizing the New Great Members Exclusive Campaign to welcome
newly joined Great Members.

A.

Campaign Period

From 1 April to 31 December 2026.
Eligibility

The campaign is open to new clients making their first booking through the Club Med
Hong Kong website or Club Med Call Center.

Only new bookings made under a household account with no previous booking history
are eligible for this campaign.

No minimum spending is required for each booking.

The campaign is valid for Hong Kong market bookings only.

Prizes Details:

Eligible bookings will receive one Club Med Exclusive Travel Essential Welcome Bag
per household account, which may include:
o Club Med Tote Bag
o Travel Tag
o Travel Packing Pouch
o Travel Pillow
General Gift Conditions:
o Club Med reserves the right to replace any item with another of similar value
without prior notice.
o Prizes are non-transferable, non-exchangeable, and cannot be redeemed for
cash.

Notification of Results:

Eligible Great Members will be notified by Club Med via email within the second week
of the month following the day that they make their booking.

General Provisions:

By entering the campaign, the participants accept these Terms and Conditions. The
participant’s entry will be deemed void where it does not comply with any of these
Terms and Conditions.

Club Med Hong Kong, with registered address at Unit B, 26/F, Fortis Tower, 77-79
Gloucester Road, Wanchai, Hong Kong (“Club Med"”) reserves the right to modify the
Terms and Conditions, make prize substitutions or cancel the campaign without prior
notice. Club Med'’s decision is final and no appeal or further correspondence will be
entertained.



All participants’ personal details must be valid and up to date and will be held by Club
Med, subject to the Club Med Group Privacy Policy and may be used for the purpose of
the campaign and for future promotion and marketing purposes.

By participating, the participants grant Club Med the exclusive permission to use their
names, characters, photographs, videos, voices and likeness in connection with the
campaign and for future promotion and marketing purposes and waive any claims to
royalty, right or remuneration for such use.

The participant agrees that Club Med may collect, use and disclose the participant’s
name, details and personal data (including phone number [SMS/WhatsApp], email
address, photographs, audiovisual and other recordings) for the purposes including but
not limited to: to communicate with the participant for the purposes related to the
campaign and for other promotion and marketing purposes, to provide goods and
services to the participant upon request, for publicity (whether to promote the
campaign or otherwise) and for other matters for which the participant has provided
Club Med with consent, without further notification, remuneration or compensation.

To the fullest extent permitted by law, Club Med will not be liable for any loss or
damage whatsoever (including but not limited to direct or consequential loss) or for
personal injury as a result of campaign entry or winning the prize.

By entering this campaign or accepting a prize, to the maximum extent permitted by
law, the participant and their companion agree to indemnify, release and hold harmless
each of Club Med, its related companies, its parent company, affiliates, directors,
officers, employees and representatives against any and all liability, losses, demands,
claims, actions, damages (including special, indirect and consequential damages), costs
and expenses arising from or incurred, directly or indirectly, as a result of the
participant’s entry into the campaign and acceptance, possession, use or misuse of the
prize, including without limitation, personal injuries, death and damage to personal or
real property, due in whole or in part.

In the event of any inconsistency between these Terms and Conditions and any
brochures, marketing or promotional materials relating to the campaign, these Terms
and Conditions, and all its subsequent variations, shall prevail.



