
TERMS & CONDITIONS OF 
“#MyClubMedMoments️” Great Members Exclusive Giveaway Campaign 

 
Club Med Hong Kong is organizing the “#MyClubMedMoments” Great Members Exclusive 
Giveaway Campaign in Hong Kong.  
 
The purpose of this campaign is to deepen the connection with our cherished Great 
Members and express our heartfelt gratitude for their continued support. The participants 
stand a chance to win prizes. 
 
How To Enter The Campaign: 
 
Entry: To enter the campaign, participants must fill in the #MyClubMedMoments 
Giveaway Entry Form and answer a few simple questions. 
 
Duration: Entry to the campaign is from 1 September 2025, until 30 September2025.  
 
Criteria for Judging: 
The entries will be judged based on the following criteria: 

- Originality of the photo 
- Relevance to the theme of the campaign 
- Creativity and quality of the answers provided in the form 
- Adherence to the entry requirements 

 
The decision on the outcome of the campaign will be made by Club Med by the end of 
October 2025. The decision by Club Med is final, and no appeal or further 
correspondence will be entertained. 
  
Notification of Results: 
Winners will be notified by Club Med by email within 30 days following the final decision. 
Winners must confirm acceptance of the prize by replying to the email. If no confirmation 
is received after 5 working days, Club Med reserves the right to select another winner. 
 
Prizes: 
The prizes for the winners of the “#MyClubMedMoments️” Great Members Exclusive 
Giveaway Campaign are as follows: 
 
1st Prize (1 winner): A free 5 Days / 4 Nights stay at Club Med Kani, Maldives for 2 adults 

(Land Stay Only) 
 
2nd Prize (20pcs): Club Med Limited Edition Travel Pillow 
 
The specific terms & conditions the complimentary land stay prize will be specified in the 
prize letter provided to the winner. The Maldives stay prize covers only accommodation, 
meals, and activities as per the Club Med All-Inclusive land package. It does not include 
flights, airport transfers, or any additional expenses, which shall be borne by the winner. 
  
For all other prizes, they must be redeemed or claimed within the period specified by 



Club Med or shall otherwise be deemed as forfeited. Prizes cannot be exchanged for 
cash and are not transferable.  
 
Club Med's usual terms and conditions as stipulated shall apply for all prizes (including 
the process for redeeming or claiming the same). 
 
Restrictions: 
Entry to the campaign is exclusively open to Great Members residing in Hong Kong who 
are 18 years of age or older. Club Med reserves the right to request proof of residency 
and age before awarding prizes. 
 
The campaign is not open to Club Med employees and their immediate families. 
 
Each participant may win only one prize during the campaign period. 
 
General Provisions: 
1. By entering the campaign, the participants accept these Terms and Conditions. The 

participant’s entry will be deemed void where it does not comply with any of these 
Terms and Conditions. 

 
2. Club Med Hong Kong, with registered address at Unit B, 26/F, Fortis Tower, 77-79 

Gloucester Road, Wanchai, Hong Kong (“Club Med”) reserves the right to modify the 
Terms and Conditions, make prize substitutions or cancel the campaign without prior 
notice. Club Med’s decision is final and no appeal or further correspondence will be 
entertained. 

 
3. All participants’ personal details must be valid and up to date and will be held by Club 

Med, subject to the Club Med Group Privacy Policy and may be used for the purpose 
of the campaign and for future promotion and marketing purposes. 
 

4. By participating, the participants represent and warrant that all photographs, videos, 
written answers and any other content submitted (“Entries”) are original, do not 
infringe upon or violate the rights of any third party (including intellectual property, 
privacy, or publicity rights), and that they have obtained all necessary permissions for 
any third party who appears in the Entries. 

 
5. By participating, the participants grant Club Med the exclusive permission to use their 

names, characters, photographs, videos, voices and likeness in connection with the 
campaign and for future promotional and marketing purposes, in any media now 
known or hereafter developed, without further notification, remuneration, or 
compensation. Participants waive any claims to royalty, right or remuneration for such 
use. 
 

6. The participant agrees that Club Med may collect, use and disclose the participant’s 
name, details and personal data (including phone number [SMS/WhatsApp], email 
address, photographs, audiovisual and other recordings) for the purposes including 
but not limited to: to communicate with the participant for the purposes related to the 
campaign and for other promotion and marketing purposes, to provide goods and 

https://ns.clubmed.com/grc/2023/173/RWD/PrivacyPolicy/Privacy-policy_HongKong_2023.pdf


services to the participant upon request, for publicity (whether to promote the 
campaign or otherwise) and for other matters for which the participant has provided 
Club Med with consent, without further notification, remuneration or compensation. 
 

7. To the fullest extent permitted by law, Club Med will not be liable for any loss or 
damage whatsoever (including but not limited to direct or consequential loss) or for 
personal injury as a result of campaign entry or winning the prize. 

 
8. By entering this campaign or accepting a prize, to the maximum extent permitted by 

law, the participant and their companion agree to indemnify, release and hold 
harmless each of Club Med, its related companies, its parent company, affiliates, 
directors, officers, employees and representatives against any and all liability, losses, 
demands, claims, actions, damages (including special, indirect and consequential 
damages), costs and expenses arising from or incurred, directly or indirectly, as a 
result of the participant’s entry into the campaign and acceptance, possession, use or 
misuse of the prize, including without limitation, personal injuries, death and damage 
to personal or real property, due in whole or in part. 

 
9. In the event of any inconsistency between these Terms and Conditions and any 

brochures, marketing or promotional materials relating to the campaign, these Terms 
and Conditions, and all its subsequent variations, shall prevail.  

 
10. Club Med shall not be responsible for any failure or delay in performing its obligations 

under this campaign (including the provision of prizes) if such failure or delay results 
from circumstances beyond its reasonable control, including but not limited to natural 
disasters (e.g. typhoons, earthquakes, floods), epidemic or pandemic, government 
restrictions, civil commotion, or travel disruptions. 

 
11. In the event of any inconsistency between the Chinese and English versions of these 

Terms and Conditions, the English version shall prevail. 
 
 


